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COMMENT 2-1: 
 
Comment: The commenter asserts that the predicted impact in the regional trade area is an 
annual figure. 
 
Response: The commenter is correct.  The predicted economic impact figures are annual 
figures. 
 
COMMENT 2-2: 
 
Comment: The comment purports to summarize ADE’s methodology for analyzing 
economic impact and urban decay.  The comment also expressly summarizes comments 
described in detail later in the comment letter. 
 
Response: No response necessary. 
 
COMMENT 2-3: 
 
Comment: The commenter asserts that ADE made a number of important errors in estimating 
McFarland’s retail sales.  According to the commenter, these errors significantly underestimated 
the number of businesses and overall retail sales in McFarland. 
 
Response: See ADE’s Master Analysis 1, which describes ADE’s methodology for 
identifying McFarland’s retail sales in conjunction with the sales of the other five communities 
that were subject to analysis.  As explained in ADE’s Master Analysis 1, Board of Equalization 
data was not available for four out of the six communities that were subject to the study and 
therefore did not provide a reasonable data set for consistent analysis of the six geographic areas. 
 
The comment is correct that the ADE Addendum’s Table 18 did not include revenue estimates 
for McFarland’s auto parts and accessories even though this data was included in the Zip Code 
Statistics data set.  ADE’s Master Analysis 1 includes a revision to that Table that incorporates 
this data.  (See Master Analysis 1, Table 5.)  After accounting for this omission, McFarland’s 
total predicted sales are increased from $19,825,423 to $21,000,423.  As explained in ADE’s 
Master Analysis 1, the omission was limited to the specific Table 18; the data was included in 
the overall analysis of regional supply, demand and leakage. 
 
The comment is also correct that ADE reported fewer businesses located within McFarland.  
However, this is not an error as suggested by the commenter.  ADE’s Master Analysis 1 explains 
why the data set excluded “non-employer business.”   The Master Analysis 1 also explains how 
the prediction of overall McFarland retail sales is still very similar to the commenter’s 
predictions based on the more precise Board of Equalization data.  In fact, accounting for the 
omitted auto parts sales, ADE’s estimate of $21,000,423 is merely 4.17% different from the 
commenter’s estimate.  Furthermore, the BOE data references 56 retail stores, 26% more than 
the commenter identifies.  Far from “clearly inaccurate and erroneous” as suggested by the 
commenter, this minor deviation – based on less accurate data – actually confirms the validity 
and accuracy of ADE’s methodology. 
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COMMENT 2-4: 
 
Comment: The commenter asserts that the SEIR provided an insufficient description of the 
Huff Gravity Model. 
  
Response: Please see ADE’s Master Analysis 2. 
 
COMMENT 2-5: 
 
Comment: The commenter asserts that ADE’s impact distribution protocol is not consistently 
applied, as evidenced by the fact that $3,165,852 in general merchandise sales were allocated to 
McFarland rather than $3,715,125. 
 
Response: Contrary to the commenter’s suggestion, there is no inconsistency in ADE’s 
analysis or deviation in protocol.  As explained on page 24 of the ADE Addendum, ADE 
identified three general merchandise stores in McFarland.  One of these is the new pharmacy in 
the downtown area.  Notwithstanding the prediction from the Gravity Model, ADE’s site-specific 
review of McFarland and the pharmacy determined a strong likelihood that the pharmacy would 
continue to operate.  ADE based this conclusion on specific characteristics of the pharmacy: 
 

In many communities across the United States, locally-owned pharmacies are able 
to withstand competition from national chains located in the same area, by 
attending to the personal needs of customers, through home-delivery prescription 
services, personal service between pharmacist and customers, service in English 
and Spanish, and other services such as having doctor’s office hours in the 
building.  The pharmacy in the downtown area provides all of these extra 
services, leading us to believe that the pharmacy in the Super Wal-Mart in 
Delano will not cut into McFarland. 

 
(ADE Addendum, p. 25.) 
 
Thus, in ADE’s professional judgment, the specific characteristics of the pharmacy indicated that 
it could remain open notwithstanding the Gravity Model’s general prediction.  This analysis was 
documented in the Draft SEIR, and explains why ADE assigned economic impacts in the amount 
of $3,165,852. 
 
COMMENT 2-6: 
 
Comment: The comment asserts, “If ADE had followed protocol and taken into account 
McFarland’s specialty food, specialty retail, auto parts and accessories, and clothing stores, it 
would have allocated an additional $1.3 million in sales diversions to McFarland.” 
 
Response: This statement is untrue for two reasons.  First, the commenter’s asserted figure is 
incorrect.  The commenter’s figure of $1.3 million includes $549,275 for general merchandise 
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